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EarningsUpdate
Multi-Purpose

MAIN MARKET
Trad/Serv

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 804.013m 753.961m
Profit/Loss 127.406m 50.888m
Basic EPS 12.50 5.30
6 mths
Turnover 1635.214m 1551.029m
Profit/Loss 172.430m 98.929m
Basic EPS 17.00 10.30

CI Holdings
MAIN MARKET
Cons Prod

30/6/09 30/6/08
Qtr 4 RM RM
Turnover 95.935m 69.783m
Profit/Loss 7.329m 5.024m
Basic EPS 5.61 3.88
12 mths
Turnover 363.002m 290.451m
Profit/Loss 21.006m 14.544m
Basic EPS 16.18 11.22

Shangri-La
MAIN MARKET
Hotels

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 78.583m 92.535m
Profit/Loss 3.177m -1.789m
Basic EPS 0.72 -0.41
6 mths
Turnover 169.041m 205.362m
Profit/Loss 13.306m 23.772m
Basic EPS 3.02 5.40

M3nergy
MAIN MARKET
Trad/Serv

30/6/09 30/6/08
Qtr 4 RM RM
Turnover 126.110m 39.871m
Profit/Loss -1.352m 3.782m
Basic EPS -1.09 3.03
12 mths
Turnover 276.676m 167.998m
Profit/Loss -13.185m 9.261m
Basic EPS -10.61 7.40

Signature
MAIN MARKET
Cons Prod

30/6/09 30/6/08
Qtr 4 RM RM
Turnover 34.052m 39.516m
Profit/Loss 5.442m 5.190m
Basic EPS 6.80 6.50
12 mths
Turnover 158.422m 110.193m
Profit/Loss 19.920m 15.113m
Basic EPS 24.90 21.90

Salcon
MAIN MARKET
Trad/Serv

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 111.649m 61.941m
Profit/Loss 6.410m 3.679m
Basic EPS 1.37 0.79
6 mths
Turnover 191.412m 107.244m
Profit/Loss 9.657m 5.472m
Basic EPS 2.06 1.20

CMSB
MAIN MARKET
Ind Prod

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 209.407m 218.471m
Profit/Loss 11.416m 20.257m
Basic EPS 3.47 6.15
6 mths
Turnover 388.940m 403.149m
Profit/Loss 9.637m 28.820m
Basic EPS 2.93 8.75

KL Kepong
MAIN MARKET
Plantations

30/6/09 30/6/08
Qtr 3 RM RM
Turnover 1537.292m 2029.069m
Profit/Loss 190.244m 245.360m
Basic EPS 17.86 23.04
9 mths
Turnover 4858.734m 5704.129m
Profit/Loss 368.770m 773.151m
Basic EPS 34.63 72.60

IGB Corp
MAIN MARKET
Properties

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 155.876m 211.155m
Profit/Loss 43.320m 42.948m
Basic EPS 2.95 2.91
6 mths
Turnover 321.438m 373.162m
Profit/Loss 77.222m 79.649m
Basic EPS 5.26 5.39

KPJ Healthcare
MAIN MARKET
Trad/Serv

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 370.786m 310.342m
Profit/Loss 24.867m 20.179m
Basic EPS 11.99 9.77
6 mths
Turnover 709.522m 615.068m
Profit/Loss 46.715m 41.877m
Basic EPS 22.52 20.28

Mudajaya
MAIN MARKET
Constructions

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 182.729m 101.238m
Profit/Loss 26.479m 13.589m
Basic EPS 7.11 3.64
6 mths
Turnover 308.104m 181.686m
Profit/Loss 40.523m 26.664m
Basic EPS 10.88 7.14

TSR Capital
MAIN MARKET
Constructions

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 43.858m 70.874m
Profit/Loss 1.280m 1.011m
Basic EPS 1.10 0.90
6 mths
Turnover 89.275m 133.383m
Profit/Loss 2.294m -21.303m
Basic EPS 2.00 -18.80

UM Land
MAIN MARKET
Properties

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 48.993m 40.999m
Profit/Loss 6.275m -0.770m
Basic EPS 2.60 -0.32
6 mths
Turnover 101.948m 63.064m
Profit/Loss 12.568m -4.728m
Basic EPS 5.21 -1.96

Sarawak Oil Palms
MAIN MARKET
Plantations

30/6/09 30/6/08
Qtr 2 RM RM
Turnover 157.786m 188.128m
Profit/Loss 34.750m 44.151m
Basic EPS 9.10 23.45
6 mths
Turnover 259.375m 354.093m
Profit/Loss 41.372m 87.111m
Basic EPS 10.83 49.66

Hakuhodo aims to ride out
crisis together with clients
�� ������	 ����


JAPANESE advertising agency Hak-
uhodo is confident that its sei-katsu-sha
philosophy and partnership relations
with clients will see the company
through the current economic crisis.

Hakuhodo Malaysia Sdn Bhd man-
aging director Toru Watanabe said just
like its clients, Hakuhodo is not spared
from the effects of the crisis.

“We believe we can recover together
with our clients. Next year will be better
as the Malaysian economy, compared
with other economies in the region, is
still strong,” he told reporters in Kuala
Lumpur yesterday.

Japan-based Hakuhodo Inc executive
manager (corporate communication
department) Matsuhiko Ozawa said
during the current economic recession,
the company’s sei-katsu-sha insight
has become more important.

“We will stick to this philosophy. An-
other philosophy, partnership with cli-
ents, will help us find solutions to-
gether,” he said.

Ja p a n ’s advertising expenditure (ad-
ex) last year was at 6,692 billion yen
(RM250 billion), down 4.6 per cent from
adex in 2007.

Hakuhodo, Japan’s second largest
advertising agency, registered about
776 billion yen (RM29 billion) in billing,
a drop of 7.5 per cent from 2007’s
billing.

Billing is total charges to a client or
advertiser by an agency, including me-
dia costs, production costs, and other
non-commissionable agency charges. It
represents the gross business done by
an advertising agency in a year, which
is an indication of the agency’s annual
g rowth.

Ozawa said sei-katsu-sha has been
Hakuhodo’s philosophy since 1981. “It
means a living person, who has a life,”
he said.

He said Hakuhodo has a research and
development division that examines the
influential relationship between media
and sei-katsu-sha and developing ad-
vertising simulation models. The di-
vision also studies how advertising will
be affected by environmental and other
social issues in the future.

Ozawa and a three-people team from
Japan are in Kuala Lumpur to oversee
the preparation for the AdAsia09-Ku-
ala Lumpur, where Hakuhodo is the
gold sponsor.

A speaker from Hakuhodo, Yutaka

Ketezuka, will share the company’s 28-
year old sei-katsu-sha philosophy with
conference delegates during AdAsia09.

Ketezuka will speak on “Creating En-
gagement: New Perspectives from Sei-
Katsu-Sha Insight”.

Watanabe said sei-katsu-sha philo-
sophy is very much applicable in Malay-
sia, especially with the rapid change of
M a l ay s i a n s ’ lifestyle.

“Lifestyle concept in Malaysia is dif-
ferent from other countries, so we have
to analyse deeper when studying our
clients’ lifestyle (in Malaysia),” he said.

Established in 1973, Hakuhodo
Malaysia is the first overseas subsidiary
of Hakuhodo. The company’s clients in
Malaysia mostly come from the private
sector, across all sectors.

Some 800 delegates from the in-
dustry are expected to converge in Ku-
ala Lumpur for AdAsia09, which will be
held from October 22 to October 24.

AdAsia09 — the advertising, com-
munications and media congress — is
organised under the auspices of Asian
Federation of Advertising Associations.

New Straits Times is one of the media
partners for the event.

Steel policy review
good for local
industry, says
Lion Group boss
LION Group chairman and chief executive
officer Tan Sri William Cheng has defended
the policy review of the iron and steel in-
dustry, saying it augurs well for the local
industr y.

“(It) prevents foreign steel mills from dump-
ing in Malaysia,” he said in a statement yes-
t e r d ay.

Cheng said the policy review also encourages
the use of locally produced goods, while al-
lowing the importation of those products not
available locally.

“It also includes the introduction of man-
datory standards for iron and steel imports so
as to prevent sub-standard and poor quality
products from entering the country that can
harm the growth of the industry and com-
promise the safety of end-users.”

Cheng said the local steel mills will always
support the downstream industries to fulfil
local demand and to export.

“Local production is especially important
during times of shortage when downstream
manufacturers are assured of supply.

“This is not a zero-sum game where winner
takes all. Both the upstream and the down-
stream need each other to be viable in order for
all to grow and contribute to the development
of the industry and the local economy,” he
added.

Since the announcement of the policy review
of the iron and steel industry by the Ministry of
International Trade and Industry on June 17
2009, the downstream manufacturing indus-
tries have expressed concern on the “pro-
tectionist” nature of the policy.

Genting’s Q2 net
profit drops 26pc
GENTING Bhd’s second quarter
net profit for the period ended June
30 2009 dropped 26 per cent to
RM214.5 million from a year ago
due to lower contributions from
almost all business segments.

The group’s revenue was
trimmed by 3 per cent to RM2.1
billion.

In a statement to Bursa Malaysia
Bhd yesterday, Genting said the
leisure and hospitality division’s
revenue was marginally lower,
mainly due to a fall in revenue
from Genting Highlands Resort.

The resort also had a weaker
luck factor in the premium players
business, in spite of higher volume
of business recorded.

The UK casinos on the other
hand recorded higher revenue due
to higher volume of business and a
better luck factor, but this was
partially mitigated by the weaker
pound against the ringgit.

Genting said the UK casinos at-
tracted less people in the second
quarter of 2009 versus the same
period last year.

“Profit from the leisure and hos-
pitality division was affected by
higher pre-opening costs incurred
for the integrated resort in Singa-
pore — mainly due to staff costs as
the integrated resort accelerates
its recruitment, training, sales and
marketing programmes prior to
its launch,” Genting said in the
s t at e m e n t .

In the period, Genting said the

plantation division’s revenue recor-
ded a decline due to lower palm
products prices and lower fresh fruit
bunches production, while the prop-
erty division’s revenue was lower
due to softer market conditions.

The oil and gas division’s rev-
enue dropped due to lower av-
erage oil prices.

The power division made a high-
er revenue from the Kuala Langat
and Meizhou Wan power plants,
due to higher generation of elec-
tr icity.

“Other than the power division
which posted a growth of 31 per
cent, all other divisions recorded a
decrease in revenue,” it said.

The lower profit in the second
quarter was also due to losses in
jointly-controlled entities and as-
sociates of RM30.6 million. This
was mainly from Genting Singa-
pore following the fall in value of
its property in London.

The group declared a gross in-
terim dividend of 3 sen per share,
less 25 per cent tax for the half-
year period 2009.


